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1.0 Introduction to BeyondSavannah 
BeyondSavannah  is  more  than  a  travel  marketplace—it  is  a  global 
discovery  engine  for  authentic  African  experiences,  built  to  connect 
travellers  with  the  raw  beauty,  culture,  and  untapped  destinations 
across Africa. 
 
Headquartered in  Calgary,  Alberta,  Canada,  BeyondSavannah  is  a 
one-stop platform where travellers, explorers, and nature enthusiasts 
can  seamlessly  discover,  compare,  and  book curated African safaris, 
tours, accommodations, and cultural experiences—all in one place. 
 
In a world where travel has become overly commercialized  and 
predictable, BeyondSavannah brings back the true essence of 
exploration—untouched landscapes, authentic cultures, and meaningful 
connections with nature. 
 

1.1 The Vision Behind BeyondSavannah 
BeyondSavannah was created to bridge a critical gap: 

● Africa  is  rich  in  experiences,  yet  many  local  operators  remain 
invisible to the global market. 

● Travellers  worldwide  seek  authentic  adventures  yet  struggle  to 
find trustworthy, direct access to local providers. 

 
BeyondSavannah  solves  this  problem  by  acting as a digital gateway 
between African tour operators and global travellers, particularly 
targeting high-value markets in North America, Europe, and Asia. 
 
It is not just a listing platform — it is a growth engine that unlocks 
Africa’s tourism potential on a global scale. 
 
Mission Statement: To empower tour operators to showcase 
authentic,  high-quality  travel  experiences  through  a  consistent  and 
trusted platform, connecting travellers to unforgettable journeys 
across Africa and beyond. 

 

3 



 

1.2 What BeyondSavannah Does 
BeyondSavannah provides a centralized ecosystem where users can: 
 
For Travellers: 

● Discover unique African safaris and experiences 
● Compare verified tour operators and packages 
● Access transparent pricing and detailed itineraries 
● Connect directly with operators 
● Explore authentic, nature-based travel beyond mainstream 

tourism 
For Tour Operators: 

● Showcase their services to a global audience 
● Publish tours, packages, and experiences 
● Receive direct inquiries and bookings 
● Build brand credibility through a professional digital presence 

 
At its core, BeyondSavannah transforms fragmented travel information 
into a structured, trusted, and accessible platform. 
 

1.3 The Advantage for Tour Operators 
BeyondSavannah is specifically  designed  to  empower  African  tour 
operators — from small, local guides to established safari companies. 
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Key Benefits: 
 
1. Global Exposure 
Operators gain visibility in high-demand international markets 
including: 

● North America 
● Europe 
● Asia 

This exposure is critical for reaching travelers who are actively 
searching  for  authentic  African experiences but lack direct access to 
local providers. 
 
2. Access to Untapped Markets 🚀 
BeyondSavannah acts as a market expansion engine, helping 
operators: 

● Reach new customer segments 
● Reduce dependency on intermediaries 
● Increase direct bookings 

 
3. Increased Credibility & Trust 
A  structured  listing with detailed information, imagery, and offerings 
builds: 

● Professional brand presence 
● Customer confidence 
● Higher conversion rates 

 
4. Direct Customer Engagement 
Operators can: 

● Communicate directly with travellers 
● Customize experiences 
● Build long-term customer relationships 

 
5. Cost-Effective Growth  
Compared  to  traditional  marketing channels, BeyondSavannah offers 
the following: 

● High visibility at lower cost 
● SEO-driven discovery 
● Continuous online presence 
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1.4 A Gateway to Global Travelers 
BeyondSavannah positions African tourism where it belongs — on the 
global stage. 
 
With a strong base in Canada and a digital-first approach, the platform 
connects operators to: 

● Adventure seekers in North America 
● Luxury and cultural travellers in Europe 
● Fast-growing outbound tourism markets in Asia 

 
This creates a powerful pipeline of international demand, giving 
operators access to audiences that were previously difficult to reach. 
 

1.5 BeyondSavannah for Travellers 
For travellers, BeyondSavannah is more than a booking platform—it is 
an exploration hub. 
 
It offers: 

● Authentic, off-the-beaten-path experiences 
● Direct access to local expertise 
● Transparent and reliable information 
● A curated journey into Africa’s wildlife, landscapes, and cultures 

 
From the vast savannahs to hidden cultural gems, users can 
experience Africa in its purest, most natural form. 
 

1.6 Why BeyondSavannah Matters 
The tourism industry is evolving. Travellers are no longer satisfied with 
generic packages—they seek the following: 

● Authenticity 
● Cultural immersion 
● Nature-driven experiences 

 
 

6 



 

BeyondSavannah answers this demand while simultaneously doing the 
following: 

● Empowering local businesses 
● Promoting sustainable tourism 
● Increasing Africa’s global visibility 

 

1.7 The Core Value Proposition 
With BeyondSavannah, users gain: 
 
For Travelers: 

● Discovery – Access to unique African experiences 
● Trust – Verified and structured listings 
● Convenience – Everything in one place 
● Connection – Direct interaction with local operators 

 
For Operators: 

● Visibility – Global reach across key markets 
● Growth – Increased bookings and inquiries 
● Independence – Reduced reliance on third parties 
● Positioning – Stronger brand presence internationally 

 

1.8 Summary 
BeyondSavannah is not just a platform—it is a movement to redefine 
how Africa is discovered and experienced. Connecting global travellers 
with local expertise, thus creating a sustainable ecosystem. 
 
At its heart, BeyondSavannah is about one simple idea: 
“Making Africa accessible, authentic, and visible to the 
world—one experience at a time.”  
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2.0 Tour Operator Guide Manual 
Welcome to the BeyondSavannah Tour Operator Guide Manual — your 
complete resource for successfully onboarding, managing, and growing 
your tour business on the platform. 

This  manual  is  designed  to  provide  you  with  clear,  practical,  and 
step-by-step  guidance on how to use BeyondSavannah effectively — 
from creating your account and listing your tours to optimizing your 
visibility and increasing bookings. 

BeyondSavannah serves as a global marketplace for authentic African 
experiences, linking tour operators with travellers from North America, 
Europe,  and  Asia.  As  an  operator,  this  platform  gives  you  a  unique 
opportunity to showcase  your  services  beyond  local  markets  and 
access a wider, high-value audience. 

Inside this guide, you will learn how to: 

● Set up and optimize your operator profile 

● Create compelling and high-converting tour listings 
● Present your pricing, inclusions, and itineraries professionally 
● Engage directly with international travellers 
● Maximize your visibility through SEO-driven exposure 
● Turn inquiries into confirmed bookings 

This  manual  is  more  than  just  instructions—it  is  a  growth  blueprint 
designed to help you position your business competitively in the global 
tourism market. 

Whether you are a small local guide or an established tour company, 
this  guide  will help you unlock the full potential of BeyondSavannah 
and expand your reach beyond borders. 

Your journey to global visibility and business growth starts here. 
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2.1 Sign Up – Create Your Operator Account 
Getting  started  on  BeyondSavannah  (www.beyondsavannah.com)  is 
simple and designed to get you visible to global travellers as quickly as 
possible. 
 
The sign-up process allows you to create your professional operator 
profile—your digital storefront where travellers discover, evaluate, and 
connect with your business. 
 
What the Sign-Up Does 
By creating an account, you will: 

● Establish your official presence on BeyondSavannah 
● Gain access to your operator dashboard 
● Start listing tours, safaris, and experiences 
● Become visible to international travellers 

 
NB: Once you have successfully registered and created your 
profile, you can proceed to sign in to your account.  
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2.2 Create / Add Listing 
After setting up your account, create listings to showcase your 
business. On BeyondSavannah, there are two essential types of listings 
you need to create: 

 
 
1. Tour Operator Listing (Your Business Profile)  
Note: 1 single entry for tour operator/Register once 
This  is  your  main  company  profile  —  your  digital  identity  on  the 
platform. 
 
It represents who you are as a business and helps travellers 
understand your brand before they explore your tours. 
 
What to Include (Example): 

● Company name and overview 
● Business location(s) 
● Years of experience 
● Services offered 
● Contact information 
● Logo and cover image 
● Gallery of past tours or experiences 
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Why It Matters: 
Your tour operator listing builds: 

● Credibility – Shows you are a legitimate and professional 
operator 

● Trust – Helps travellers feel confident choosing you 
● Brand Identity—Positions your business in a competitive global 

market 
 
2. Tour Package Listings (Your Products) 
These  are  the  actual  experiences  you  offer  —  safaris,  excursions, 
cultural tours, and travel packages. 
 
Each package should be created as a separate listing. 
 
What to Include (Example): 

● Tour title (clear and attractive) 
● Destination(s) 
● Duration (e.g., 3 Days, 5 Nights) 
● Detailed itinerary 
● Pricing 
● Inclusions & exclusions 
● Activities involved 
● High-quality images 
● Optional upgrades (if any) 

 
Why It Matters: 
Your Tour Packages: 

● Drive inquiries and bookings 
● Showcase your expertise and uniqueness 
● Allow travellers to compare and choose experiences 

 
How They Work Together 

● Your Tour Operator Listing builds trust and introduces your brand 
● Your Tour Package Listings convert interest into bookings 

Together, they create a complete and professional presence on 
BeyondSavannah. 
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Best Practice 
For best results: 

● Complete your operator profile first (mandatory for 
verification and registration). 

● Then add multiple tour packages to increase visibility 
● Keep your listings detailed, clear, and visually appealing 

 

2.2.1 Create Tour Operator Listing 
a) Select Add listing: 

 
 
b) Navigate to the tour operator listing 
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c) How to create an impactful listing 
Note: 1 single entry for tour operator/Register once 
Step 1: Prepare Your Content Before Uploading 
Before you start filling out your listing, gather all necessary 
information and media. This includes: 

● Company Logo—High-resolution (preferably PNG), clear and 
professional. 

● About the Operator—Company story, certifications, licenses, and 
achievements. Write a short, engaging paragraph that includes 
key keywords (e.g., “safari tours in Kenya,” “luxury East Africa 
adventures”). 

● Tour Fleet/Vehicles – Images, capacity, comfort features, vehicle 
types, and descriptions. 

● Team & Guides: staff photos, bios, credentials, languages 
spoken, and expertise. 

● Company Cover Image & Gallery – High-quality, eye-catching 
images of your tours, staff, or iconic experiences. 

● Contact Details – Email, phone number, website, and social 
media links. 

 
 
SEO Tip: Have a list of keywords relevant to your tours (destination + 
experience) ready to include in descriptions naturally. 
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Step 2: Log In and Access the Listing Section 
1. Sign in to your BeyondSavannah operator account. 
2. From the dashboard, click “Create Listing”. 
3. Choose “Tour Operator Listing” (separate from tour packages). 

Pro  Tip:  The  platform  is  self-instructive,  guiding  you  through  each 
field. Just do your best—the system makes it  easy  to  create  a 
professional listing even if it’s your first time. 
 
Step 3: Upload Your Company Logo 

● Click “Upload Logo” and select a clean, professional image. 
● Keep it square or circular for the best display. 

 
Step 4: Complete “About the Operator." Section 

● Create a clear, compelling profile of your company. Include: 
○ History & mission 
○ Certifications and licenses 
○ Unique selling points (what makes your tours special) 
○ Counties of operation 
○ Covered destination 
○ Year of establishment 
○ Staff number etc 

● Upload relevant documents: certificates, licenses, or awards. 
● SEO Tip: Include 2–3 primary keywords naturally (e.g., “luxury 

safari operator in Kenya”). 
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Sample Captions: Company profile 
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Step 5: Add Your Tour Fleet/Vehicles 

● Upload high-quality photos of all vehicles. 
● Add detailed descriptions, including: 

○ Vehicle type (4x4, minibus, luxury van, etc.) 
○ Passenger capacity 
○ Comfort level/features (AC, Wi-Fi, safety features) 
○ Experience/ideal for, etc. 

 
Sample Captions: Fleet/ Vehicles 
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Step 6: Showcase Your Team & Guides 

● Upload individual photos of your staff. 
● Include credentials: 

○ Name, role, years of experience 
○ Languages spoken 
○ Areas of expertise or specialization 

● This adds human trust and can improve user engagement. 
 
a) Sample Caption: Staff profile 
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Step 7: Upload a Company Cover Image 

● Choose a visually striking image that represents your brand (staff 
group shot, iconic tour moment, or scenic landscape). 

● Ensure it is high-resolution and fits the platform’s dimensions (for 
better output, use horizontally aligned images). 

 
Step 8: Create a Company Gallery 

● Add multiple images showing your tours, activities, customer 
experiences, and destinations. 

● Include captions describing each image and naturally use 
keywords. 

 
Step 9: Enter Contact Details 

● Include accurate contact info: email, phone, website, and social 
media. 

● This ensures customers can reach you and improves trust. 
 
Step 10: Review & Publish 

● Double-check all information for accuracy, grammar, and SEO. 
● Preview the listing to ensure images display correctly and 

descriptions are engaging. 
● Click "Publish." Your operator listing is now live! 

Reminder: Since BeyondSavannah is self-instructive, it will guide you 
through any missing fields. Kindly provide your best information, and 
the platform will assist in making your listing appear professional. 
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Step 11: Maintain & Optimize 

● Update regularly with new tours, photos, staff updates, or 
certifications. 

● Encourage customer reviews to enhance credibility. 
● SEO Tip: Periodically adjust keywords in your “About” section and 

captions to reflect trending searches. 
 

2.2.2 Create Tour Package Listing 
Creating a tour package on BeyondSavannah lets you showcase your 
travel experiences, pricing, and itineraries in a way that attracts and 
converts customers. 
Note:  

a) Multiple entries for the tour package listing, depending on 
your listing plan 

b) The  company  profile  details entered in the Tour Operator 
Listing are automatically synced and displayed within your 
Tour  Package  Listings,  ensuring  consistency  and  saving 
you time when creating packages. 
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Step 1: Access the Tour Package Section 
1. Log in to your operator dashboard 
2. Click “Create Listing." 
3. Select “Tour Package." 

Pro  Tip:  The  platform  is  self-instructive,  meaning  each  field  will 
guide you—just follow the prompts and do your best. 
 
Step 2: Add Tour Package Title (VERY IMPORTANT for SEO) 
Your title is the first thing customers and search engines see. 
 
Best Practice: 
Use this format: 
 Duration + Destination + Experience 
Examples: 

● “7-Day Luxury Kenya Safari – Maasai Mara & Amboseli 
Experience” 

● “5-Day Budget Tanzania Safari – Serengeti & Ngorongoro” 
SEO Tip: Include keywords like: 

● Safari / Tour / Adventure 
● Destination (Kenya, Tanzania, Zanzibar) 
● Experience (Luxury, Budget, Family, Honeymoon) 

 
Sample Caption: Tour Package Title 
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Step 3: Add Featured Image 
● Upload a high-quality, eye-catching image 
● This is what sells your package at first glance 

 
Tips: 

● Use wildlife, landscapes, or real client experiences 
● Avoid blurry or generic images 

 
 
Step 4: Write Tour Description 
This is your sales pitch. 
Structure it like this: 

● Introduction: Brief overview of the experience 
● Highlights: What makes it special 
● Who it’s for: families, couples, solo travellers) 

 
Example: 
“Experience the ultimate 5-day safari through Serengeti and 
Ngorongoro  Crater,  featuring breathtaking wildlife encounters, luxury 
lodges, and expert-guided game drives…” 
SEO Tip: Naturally include keywords like the following: 

● “African safari” 
● “Big Five experience” 
● “guided wildlife tour” 
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Sample Caption: Tour Package Description 

 
 
Step 5: Add Tour Itinerary (Day-by-Day Breakdown) 
Break down each day clearly: 
Example: 

● Day 1: Arrival & transfer 
● Day 2: Game drive 
● Day 3: National park exploration 

Best Practice: 
● Keep it simple but descriptive 
● Highlight key activities each day 

This builds trust and clarity for customers. 
 
Sample Caption: Tour Itinerary 
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Step 6: Set Pricing 

● Add price per person or group 
● Specify: 

○ Currency 
○ What affects price (season, group size) 

Pro Tip: Transparency builds trust and reduces inquiries. 
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Step 7: Add Inclusions & Exclusions 
For the Inclusions and Exclusions section, we have provided a 
standardized checklist of items commonly used within the safari 
industry.  Simply  select  the options that apply to your tour package. 
This checkbox approach is designed to make  the  process  quick, 
consistent, and easy while ensuring your listing meets industry 
expectations. 
 
Use your predefined taxonomy (crucial for consistency). 
✅ Inclusions: 

● Accommodation 
● Transport 
● Park fees 
● Meals 
● Guide etc 

 
 
❌ Exclusions: 

● Flights 
● Visa fees 
● Personal expenses 
● Tips 

SEO Tip: This section improves clarity and reduces bounce rate.  
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Step 8: Add Tour Gallery 

● Upload multiple images: 
○ Wildlife 
○ Accommodation 
○ Activities 
○ Vehicles 

Goal: Help users visualize the experience. 
 
Step 9: Add Location & Categories 

● Select destinations (e.g., Maasai Mara, Serengeti) 
● Choose categories: 

○ Luxury 
○ Budget 
○ Adventure 
○ Family 

SEO Tip: Categories help your listing appear in filtered searches. 
 
Step 10: Add Duration & Group Details 

● Number of days/nights 
● Group size (min/max) 

This helps customers quickly assess suitability. 
 
Step 11: Add Contact / Booking Info 

● Ensure your contact details are correct 
● Add booking instructions if needed 
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Kindly note that your staff profiles and fleet/vehicle details are 
automatically pulled from your company profile (tour operator 
listing)  and  will  appear  in your tour package. If you have any 
package-specific or customized information, please include it in 
the Tour Package Description section. 
 
Step 12: Review & Publish 

● Check: 
○ Spelling and grammar 
○ Image quality 
○ Pricing accuracy 

● Click "Publish." 
 
Reminder: The system is self-instructive—it will alert you if anything 
is missing. 
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3.0 Conclusion 
At BeyondSavannah, we believe that quality, consistency,  and 
authenticity  are  the  foundation  of a great travel marketplace. This 
user  manual  has  been  designed to guide you through every step of 
creating professional, engaging, and SEO-driven listings that not only 
represent your brand but also inspire confidence in travellers. 
 
By  maintaining  high  standards  across  all  tour  operator  profiles  and 
tour  package  listings,  we  ensure  that  every  client  who  visits  the 
platform experiences a seamless, trustworthy, and visually compelling 
journey. Consistency in how information is presented—combined with 
rich content, clear structure, and accurate details—allows your 
offerings  to  stand  out  while  contributing  to  a  unified  and  premium 
marketplace experience. 
 
Our  goal  is  to  empower  you  to  showcase  your  expertise,  tell  your 
story,  and  highlight  the  unique  experiences  you  offer.  When  every 
operator brings their  best  to  the  platform,  it  creates  a  powerful 
ecosystem where quality listings attract the right audience, build trust, 
and ultimately drive meaningful bookings. 
 
BeyondSavannah  transcends  the  role  of  a  mere  listing  platform;  it 
serves  as  a  space  for  discovering exceptional experiences, elevating 
trusted  operators,  and initiating unforgettable journeys. By following 
this  guide  and  committing  to  excellence  in  your  listings,  you  are 
playing a key role in shaping a marketplace that delivers real value to 
travellers around the world. 
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